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Leave what you find
Minimize campfire impacts
Respect wildlife

Be considerate of other visitors

This thesis examines the history of wilderness and wilderness management in the U.S. The Leave No
Trace principles are analyzed as an individualized environmental action plan and as a visitor management
tool for the Federal land management agencies: the Forest Service, the National Park Service, the Fish

. L and Wildlife Service, and the Bureau of Land Management. -
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Historical Analysis: : : _ bl to larger institutions, such as
* Each agency has approached wilderness designation and protection in a way ‘ the land management agencies.

that is unique to the history and political agenda of that agency The agencies promote LNT

* The growing popularity of wilderness areas forced land managers to create
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* Leave No Trace can be easily appropriated to each agency i it allows for a larger clientele.
survey: : % ~ Leave No Trace is a philosophy
*  62% participation rate ’ " e that promotes the absence of
* Every respondent had prior knowledge of LNT and just under so% were : o people in pristine areas, but in

reality ensures that people are |
outside, enjoying and
preserving wilderness areas for
decades to come!

| certified in LNT
*  94% of respondents promoted LNT in their wilderness areas ,

~ Website Analysis:

~ «  88% of websites mentioned Leave No Trace at least once

_* LNT mentioned in a variety of pages and usually linked to www.Int.org
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