Wool: A Place-Based Product

The Australian wool industry is illustrative of clashes of the nation’s
paradoxes: ecological stewardship is coupled with degradation, on-
farm traditions are blended with an ability to adapt to changing '
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Although it may appear that the success of this campaign was due solely to

consumer pressure, it is evident that there were a variety of other factors
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Implications

practices.
¢ Activist campaigns provide industry transparency and challenge
marketed narratives of production. However, they are in no way
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